
 
 

Introduction to Link Building 

This course provides a comprehensive introduction to Link Building, an essential strategy in 

Search Engine Optimization (SEO). By the end of this course, participants will understand 

the fundamentals of link building, its importance in SEO, and how to implement effective link-

building strategies. 

What is a Link? 

A link (also known as a hyperlink) is a clickable object, typically text or an image, that 

connects one webpage to another. Links enable users to navigate between different pages 

on the web or within a single website. They are one of the core building blocks of the 

internet, providing both functionality and structure. 

Links contain a URL (Uniform Resource Locator) that directs users to a target destination. 

When a user clicks on a hyperlink, the browser requests the specified page, allowing 

seamless navigation. 

Breaking Down the Parts of a URL 

 

● Protocol: Example: https 

This indicates the protocol used to access the resource. Common schemes include HTTP, 

HTTPS, FTP, and MAILTO. 

 

● Sub Domain: Example: www 

The subdomain is a prefix to the main domain name, used to organize different sections of a 

website. While "www" is the most common, others like "blog" or "store" are also used. 

 

● Root Domain: Example: paybito 

The root domain, also known as the second-level domain, is the main identity of a website. 

When paired with the top-level domain, it is 100% unique to a specific site and cannot be 

duplicated. 

 



 
 

● Top Level Domain (TLD): Example: com 

The ubiquitous ".com" lets us know the website is for commercial purposes, while ".edu" 

indicates an academic institution. Some TLDs have registration restrictions, meaning that for 

the entity to own it, they must meet specific criteria set by the registry - ".edu" websites can 

only be owned by accredited academic institutions, typically colleges and universities. 

Similarly, ".gov" is solely reserved for US government entities.  

 

● Path/ Slug: Example: online-marketing-courses 

The URL slug usually follows the subdirectory, separated by a slash ("/"). It is typically in an 

easy-to-read format, helping users and search engines better understand the page's 

content.  

Types of Links 

● Internal Links: Connect pages within the same website, improving site navigation 

and helping search engines understand the site structure. 

● External Links (Outbound Links): Point from one website to another, often used to 

reference additional information or resources. 

● Inbound Links (Backlinks): Links from other websites pointing to your site are 

considered highly valuable for SEO. 

● Nofollow Links: Instruct search engines not to pass SEO value or ranking credit. 

● Dofollow Links: Allow search engines to pass SEO value, contributing to a 

website’s authority. 

● Anchor Links: Navigate to specific sections within a single page. 

In the next module, we will explore various types of links in detail. 

What is Link Building? 

Link Building is the process of acquiring hyperlinks from other websites to your own. The 

goal of link building is to increase the quantity and quality of inbound links, improving search 

engine visibility and website authority. Link building is an essential component of off-page 

SEO and helps search engines determine the relevance and credibility of your website. 

Why Link Building Matters 

Search engines like Google consider backlinks as a signal of trust and authority. Websites 

with more high-quality backlinks tend to rank higher in search engine results pages (SERPs). 

Effective link-building helps: 

● Drive referral traffic 

● Improve website authority 

● Enhance brand visibility 

● Establish trust and credibility in the industry 



 
 

Importance of Link Building in SEO 

● Improves Search Engine Rankings: High-quality backlinks signal to search engines 

that your content is valuable. 

● Drives Referral Traffic: Visitors from other websites can become potential 

customers. 

● Builds Website Authority and Trust: Backlinks from authoritative sites increase 

your site’s credibility. 

● Enhances Brand Visibility and Recognition: Exposure on different platforms helps 

establish your brand presence. 

● Increases Indexing Rate: Search engines crawl websites with more backlinks faster 

and more frequently. 

Key Parameters of Link Building 

● Link Relevance: How relevant the linking page is to your website’s content. 

● Domain Authority (DA): The reputation of the linking domain. 

● Page Authority (PA): The strength of the linking page. 

● Anchor Text: The clickable text used for the hyperlink. 

● Link Placement: Links placed within content carry more weight than footer or 

sidebar links. 

● Nofollow vs Dofollow Attributes: Whether the link passes SEO value. 

● Traffic Quality: The amount of traffic the linking site receives. 

 


