
 
 

Types of Links 

Links are crucial in website navigation, user experience, and SEO. Different types of links 

serve unique purposes, affecting how users and search engines interact with a website. 

Below is an elaboration on each type of link, examples, and their specific purposes. 

 

1. Internal Links 

Definition: Internal links connect different pages within the same website. These links help 

users navigate a website efficiently and assist search engines in understanding the site 

structure. 

Example: 

● A blog post about "Top Crypto Exchanges in 2025" links to another page on the 

same website discussing "How to Choose a Crypto Exchange." 

Purpose: 

● Enhances website navigation and user experience. 

● Distributes page authority across the website. 

● Helps search engines index pages more effectively. 

 

2. External Links (Outbound Links) 

Definition: External links, also known as outbound links, point from your website to another 

domain. These links are often used to reference credible sources, cite studies, or provide 

additional resources. 

Example: 

● A financial news website linking to an official report on a government website about 

inflation rates. 

Purpose: 

● Adds credibility by referencing authoritative sources. 

● Improves the reader’s understanding by providing additional information. 

● Search engines recognize websites that link to quality sources as more reliable. 

 

 



 
 

3. Inbound Links (Backlinks) 

Definition: Inbound links, also known as backlinks, are links from other websites pointing to 

your site. These links are a critical factor in search engine rankings. 

Example: 

● A popular cryptocurrency forum linking to your article on "The Future of Web3 

Trading." 

Purpose: 

● Boosts domain authority and search engine rankings. 

● Increases referral traffic from external sources. 

● Indicates content quality and relevance to search engines. 

 

 

4. Nofollow Links 

Definition: Nofollow links contain a special HTML attribute (rel="nofollow") that 

instructs search engines not to pass SEO value or ranking credit to the linked page. 

Example: 

A sponsored blog post linking to a brand’s product page with a nofollow attribute: 

<a href="https://example.com" rel="nofollow">Check out this 
product</a> 

Purpose: 

● Prevents search engines from considering the link for ranking purposes. 

● Used for sponsored links, paid advertisements, and user-generated content (e.g., 

blog comments). 

● Helps prevent spam and maintain a site’s credibility. 

 

 

 

 



 
 

5. Dofollow Links 

Definition: Dofollow links are standard links that allow search engines to pass SEO value 

(link juice) from one page to another, helping improve the ranking of the linked page. 

Example: 

● A reputable tech blog linking to your website in an article about blockchain security. 

 

Purpose: 

● Passes SEO value to the linked page, improving its search ranking. 

● Helps establish the authority and trustworthiness of the linked website. 

● Encourages organic link-building strategies. 

 

6. Anchor Links 

Definition: Anchor links navigate users to specific sections within a single page. They are 

useful for improving user experience, especially on long-form content. 

Example: 

A Table of Contents in an article using anchor links: 

<a href="#section3">Jump to Section 3</a> 
  

The corresponding section in the article: 

<h2 id="section3">Section 3: Advanced Trading Strategies</h2> 

Purpose: 

● Enhances user navigation by allowing quick access to specific sections. 

● Improves readability and engagement in long-form content. 

● Beneficial for FAQ pages, documentation, and guides. 

Each type of link serves a distinct purpose, contributing to website structure, SEO, and user 

engagement. Understanding and implementing them effectively can significantly enhance 

website performance and visibility. 

 


