Here's a step-by-step guide on how to run a Meta (formerly Facebook) campaign using Meta
Ads Manager:

1. Access Meta Ads Manager

e Login to your Facebook account and go to the Meta Ads Manager by visiting
business.facebook.com. This is where you can create, manage, and analyze your ad
campaigns.
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2. Create a New Campaign

o Click on Ads manager button in the Meta Business Suite and then go to Campaigns.
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Then you need to click on create to create a New Ad Campaign.
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https://business.facebook.com/

3. Choose Your Campaign Objective

o Meta offers several objectives for your campaign. Choose the one that aligns with your
goals. Common objectives include:

o Awareness: Increase brand awareness.

o Traffic: Drive users to your website.

o Engagement: Encourage interaction with your posts.
o Leads: Collect customer info via forms.

o Sales: Promote purchases on your website or in-app.
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o Once you select the campaign objective you need to choose the setup
process where you need to select “Manual Setup” so that you can setup
your ad as per your need.

Choose a campaign setup X
Create your traffic campaign using a recommended setup to maximise performance,

or manually build your campaign. Suggestions may vary based on your recent ad

account activity.

4 Streamlined ¥ Best practices

Recommended settings
/ Use preset campaign optimisations to help meet your goals
Preset settings include Advantage+ audience, Advantage+ placements and more.

‘6*, a Manual traffic campaign

Create a traffic campaign from scratch using the standard setup.
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4. Name Your Campaign

e Name your campaign to help organize and track it later. You can also save it as a
template so that you can use it to setup ads with the same settings.
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5. Set Your Budget and Schedule
e Choose whether to set a Daily or Lifetime budget for your campaign.
e You can also select the Start and End dates or run the ad continuously.

e If you uncheck the End Date then the Ads will run continuously.
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Once you setup your Budget and fill in the Start & End Date , you need to scroll down
the page and go to “Audience Control” and click on “Edit”

(©) Audience controls @
Set criteria for where ads for this campaign can be delivered. Learn more

(D You can set audience controls for this ad account to apply to all campaigns.

See audience controls in Advertising settings
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6. Define Your Audience
o This step is critical for targeting the right audience. You can set parameters such as:

o Location: Target people based on geographic location.
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o Age: Define the age range of your audience.
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o Gender: Specify whether to target men, women, or both.

o Interests: Target based on specific user interests.
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o Custom Audiences: Use data like email lists for retargeting.
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Once you have put all the “audience” setting you need to save the setting to
proceed to the next step.

7. Choose Your Ad Placement

e Select where your ads will appear. You can either choose Automatic Placements,
where Meta decides where to show the ad, or Manual Placements, where you can
select from options like:

o Facebook News Feed
o Instagram Feed
o Messenger

o Audience Network
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Hide options = Estimated daily results
Brand safety and suitability Reach @
Prevent your ads from appearing near content that's not conducive to your brand. 293-497
Manage in Brand safety and suitability 3
Inventory filter @ ¢ Edit
4 < E Link clicks @
« Facebook in-stream videos and Ads on Facebook Reels: Moderate inventory = 0

« Audience Network: Moderate inventory

Publisher block lists @ # Edit
None selected

Content type exclusions @ # Fdir

\§¢ PayBitoPro

www.paybito.com contactus@paybito.com




Once you have selected the placement you need to click on “Next” to proceed
further.

Select your Facebook Page name and Instagram account in the “Identity” section.
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By clicking "Publish”, you agree to Facebook's Terms and Advertising Guidelines.
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8. Set Up Your Ad Format
e Choose the type of ad format you want to use. The most common formats are:
o Single Image or Video: Use one image or video.
o Carousel: Display multiple images or videos in a single ad.
o Slideshow: Create alooping video ad using multiple images.

o Collection: Showcase multiple products.

0 Demo Traffic.. =+ D  ODpemoTrafficAd > 88NewTrafficadset > [ New Trafficad O Indraft @
88 New Traffic.. ** /' Edit @ Review
Choose how you'd | structure y ad.
&N o (D Campaign score 2
Flexible Potential 33% lower cost per result
@  Adpreview " Advanced Preview v
D Adennreae
8y clicking "Publish", you agree to Facebook's Terms and Advertising Guidelines

\§¢ PayBitoPro

www.paybito.com contactus@paybito.com




9. Create Your Ad Content

e Add yourimages, videos, and text for the ad. Make sure the content aligns with your
campaign objectives. Write a compelling headline and description and ensure your
call-to-action (CTA) button is clear (e.g., "Learn More," "Shop Now," etc.).
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cutting-edge solutions. From P2P trading to
portfolio management, XYZ Company offers
advanced tools that empower brokers to thrive in
the crypto market.

« Seamless Trading & CopyTrading for Client
Growth & Secure Asset Management

Elevate your brokerage with our innovative

platform! Join XYZ Company today and take your
crypto brokerage to the next level.
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Once you have filled up all your creative you can see the “Advanced Preview” and
check how your Ad would be displayed to your target audience on different devices
and on different platform of Meta.

Advanced preview

X
You can review how your ad will appear on different placements, as well as how it might be tailored per person with Advantage+ creative. We will show one variation for each impression based
on what we predict will improve performance the most.
53 Placements + Advantage+ creative
58 Al (3 Feeds, In-stream ads for videos and reels, Search results [0 stories and Reels, Apps and sites  C3 Right column, Search results Share w
+ Overlay 7
X)) XYZ Solutions X i X)) XYZ Solutions X
Boost Your Brokerage Business with XYZ
Company!

= -

10. Review and Publish

e Review your entire campaign, including budget, audience, and ad creative. Once
everything looks good, click Publish to start your Meta campaign.
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By clicking “Publish®, you agree to Facebook's Terms and A

By following these steps, you can effectively set up and run a Meta campaign to achieve
your marketing goals.
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